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	The Nike slogan phrase is used to brand its products like bags, T-shirts, and billboards. In 2021 th Nike released a new marketing strategy known as "play now" that invited people to discover sports in new ways. It is also known for its bold marketing and communication moves where they changed the slogan to "Just Do it," which was an intention to support the Black lives matter movement. Mean how people think. In his explanation, he opened the true meaning behind the three promptly recognizable words related to Wells (2019). The change helped in the fight against Racism where people thought of its biasness on race, which made it enter into global recognition overtaking the other brands such as reebok. Wieden changed the word from 'Let's to Just" because he did not like Let's fight the racist ideology that people think the brand supports.
	Wieden, on his show, tries to explain the meaning of the phrase they use that has promoted the fight against Racism, but some people criticize the phrases claiming instead of fighting Racism is supporting it. In my understanding, the phrase is based his argument on the word said by native Gary Gilmore, who, after a series of crimes including murder, faced a firing squad, and on his final thought, he said, "Let's do it." In this case, the phrase was copied from a native, thus making some people dislike it because it races based. Additionally, Wieden changed the phrase to bring the black people on the inboard. They used it to support the 'Black life matters" campaign protesters promoted about the George Floyd murder of Earnhardt (, 2003). This was in respect to the fight against Racism and discrimination among the people that he did to ensure he supported the Nike phrase support the fight against race.    
	With women and minorities still underrepresented in leadership positions, companies have been announcing enterprises intended at helping diversity even earlier the remonstrations that were exploded by the death of George Floyd.  There are various phrases used to bring women and minorities into inclusivity and fight Racism and ethnicity affecting the current generation. Therefore, ESG is increasingly becoming popular in informing people about the inclusivity of women and minority people. These can be done by bringing phrases that capture the idea of the people about discrimination. For instance, the United Nations used a log that has phrases supporting the world's women and minority groups. They have a campaign on women's inclusivity in leadership and working places in companies.
	As I sum up, Wieden describes the slogan as “Surprising genesis," meaning the start of something as he narrates how the phrase started back in 1988 when he was working at a Nike advertising company. He thought of a native, Portland Gary, who was involved in crimes including murder, and when he faced firing squad, they asked him of his final thoughts, and he said, "Let's Do It" Silveira & Galvão (2016). So, therefore, using the phrase as a slogan to Nike seemed to support Racism since it is a word pronounced by a native criminal. Thus, to make things equal to all he did, he changed the word from "Let's" to "Just." Thus, this Nike swoosh logo helped to promote the brand into global recognition.
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